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Welcome to edition 31 of our Tipperary since March 2020
newsletter In This Together
and while the Keep Well
Tipperary. Previous issues
campaign continues.
can be found on
www.tipperarycoco.ie. The in
this together campaign
emphasises the importance
of collective support.
This newsletter is part of an
overall communication
campaign showcasing
community support in County

This issue contains information
on:

•
•
•
•
•

Greener Communities
Initiative
Suir Island
Infrastructure Links
Project
Heritage Week
Tipperary LEO campaign
for shop local.
Cashel Visitor
Experience

Congratulations to all the athlete's who took part in the fantastic Olympics in Tokyo.
A special bualadh bos to the medal winners that had us up till late at night and early in the
morning.
The Draft Tipperary County Development Plan 2022-2028 is available for inspection from
Friday 30th of July 2021 until Friday 15th of October 2021 inclusive (excluding public
holidays). The Council has set up a dedicated webpage for the County Development Plan
process, where all documentation can be accessed on https://www.tipperarycoco.ie/cdp or at
the offices of the Council.

The Council now invites you to make written
submissions/or observations regarding the Draft Tipperary County Development Plan 2022 –
2028 by 4pm on Friday 15th of October 2021. Written submissions or observations or
submissions received during the above time period will be taken into consideration before the
making of the Tipperary County Development Plan 2022-2028.

If you would like to provide
content to the next issue of this
Newsletter or add your organisation as a group that receives this
on a mailing list please email
InThisTogether@tipperarycoco.ie

Use hashtag
#inthistogethertipp on
your social media to
showcase all the good
work in County
Tipperary
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COVID-19 vaccines will protect you from
serious illness from COVID-19 (coronavirus).
To get a free COVID-19 vaccine you can
register for an appointment at a vaccination
centre or go to a walk-in clinic without an
appointment at certain times.
To get a vaccine appointment, you can:
register online
register by phone
book an appointment with a participating
pharmacy
To get vaccinated without an appointment, you
can go to a walk-in vaccination clinic.

We must continue to follow guidance about
what we can do as a best protection from
COVID –19.
Keep meet ups and family reunions safe from
the spread of COVID-19, COVID-19 can still
spread and infect people who haven’t been
vaccinated yet.

Read about things to know before getting your
COVID-19 vaccine
Vaccine registration for children aged 12
to 15 will open on Thursday 12 August.

The Greener Communities Initiative.
At present we are nearing the environmental
tipping point and if we continue as we are
there will be serious adverse impacts to all of
our lives. It is very easy to decide that the
impact we as individuals or communities have
is insignificant but this is not the case. If each
of us and our communities made simple
practical changes then the cumulative impact
would indeed be significant. In an effort to
gather some momentum Tipperary County
Council, supported by Cultivate, hosted
workshops aimed at assisting community
groups to develop action plans to improve
sustainability. These action plans were based
around the UN’s Sustainable Development
Goals, a set of 17 goals which are aimed at
enhancing sustainability.
The plans produced by the groups were very
creative, practical and if delivered,
sustainable. As part of the programme a
competition was held for the best action plan
and the winner of a €500 voucher was Birdhill
Tidy Towns.
To enhance the sustainability of other groups
it was agreed that the Council would support
the provision of water butts. Water Butts
collects rain water from roofs and other
structures by tapping into down pipes. This
water would otherwise be channelled into our
sewerage systems. This collected rainwater
can then be used for watering plants, trees
and shrubs, cleaning street furniture and
monuments and topping up ponds and bird
baths etc.
The installation of the water butt’s indicates
Tipperary County Council’s continuing support
for sustainability and delivers under the
following sustainable Development Goals:
11. Sustainable Cities and Communities.
12. Responsible consumption and production
13.Climate Action
15. Life On Land.

The Council put out a
call for expressions of
interest from Tidy Towns
groups for these water
butts and the following
groups were successful
based on this call:
Cahir, Clonmel,
Kilsheelan, Rosegreen,
Holycross, Nenagh,
Birdhill, Ballinderry
Village, Drom & Inch,
Templemore & Emly.
Each of these groups will
receive 10 water butts
to assist them in making their communities
more sustainable, a total of 110 water butts.
These have the potential to save consumption
of approximately 37,000 gallons of water
each per year (based on being applied to a
1,500 square foot roof with an average
rainfall of 1 metre per annum). 110 water
butts have the potential to save over 4 million
gallons of water per annum and that is the
equivalent water used by 110 people for a
year. In essence each water butt harvesting
water in Ireland from a roof of the average
house has the ability to generate enough
water to meet one person’s water needs for
the year.
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well as providing an attractive commuter
route. This scheme will also provide improved
accessibility to Suir Island Car Park and its
Clifton Scannell Emerson Associates
existing amenities, as in the medium to long
Consulting Engineers, dhb Architects and
term, Tipperary County Council intends
Mimram Architecture Associés have been
further developing Suir Island as a
appointed by Tipperary County Council as the community amenity and recreational resource
designers for the Suir Island Infrastructural
for Clonmel.
Links project. This project focusses on
3 Route Options have been developed for
improving connectivity for pedestrians and
consideration and you are being invited to
cyclists from Clonmel Town Centre to Suir
provide your views, comments and
Island and onwards from Suir Island to
observations. This is an exciting development
Raheen Road, as well as improving
for the town of Clonmel and this is your
accessibility to Suir Island amenities.
opportunity to have an influence on the
The scheme consists of a proposal to develop design of one of its key infrastructural
a public plaza at the southern end of Sarsfield elements.
Please click on the following link for access to
St from where the proposed foot and cycle
a presentation on the 3 proposed route
bridge will span across the River Suir to Suir
options along with a feedback form for your
Island. A raised walkway will traverse the
comments and observations.
island before leading onto a 2nd proposed
foot and cycle bridge that will span across the https://www.innovision.ie/suirisland
Closing date for submissions is Friday 27th
river Suir to Raheen Rd and Denis Burke
August 2021
Park. An access ramp shall be provided to
provide access to Suir Island.
These proposed public realm improvements
are intended to create a safe public space for
all, while improving connectivity for
pedestrians and cyclists. It is expected that
the scheme will encourage cycling and
walking among young people as they travel
between home, school, sports clubs, etc. as
SUIR ISLAND INFRASTRUCTURE LINKS
PROJECT

Over the last 18 months it is safe to say that
we have all become more familiar with our
own localities and maybe have a new
appreciation for the beauty of our landscape
and the heritage sites we are lucky enough
to have here in Tipperary. Increased traffic
to these areas can pose challenges however
and unfortunately in the last number of
months there has been a small number
of reports of disturbance and damage to
sites nationally
A new campaign entitled Protect Our Past
launched this week, urging visitors to
heritage sites to be mindful of their actions
over the summer. The focus of the campaign
is to raise awareness of the value,
importance and sensitivity of Ireland’s built
heritage and to convey some key messages
around visitor behaviour at monuments.
The campaign is a joint initiative of the
Office of Public Works and the National
Monuments Service (DHLGH). A short guide
has been produced for visitors.
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Toberaheena Well
It is calculated that there were some 3,000
Holy Wells in Ireland at the start of the 20 th
Century. Four of these are within 4 kilometres
of Clonmel; St. Patrick’s Well, St. Cronachan’s
Well (in the Wilderness), and the second
Toberaheena Well to the north of the town.
Prior to the introduction of a public water
supply in 1866 by Clonmel Corporation, the
Well at Toberaheena was the only clean water
supply on the western side of the town.
The one-acre Toberaheena Well is located
within the urban boundary of Clonmel town at
the junction of Abbey Road/Cahir Road and
Marlfield Road.
In present times the Well is still much loved
and is a peaceful area where people go and
take time out amongst the hustle and bustle
of busy life. Clonmel Borough District is
responsible for its maintenance and up keep
and it is left as natural as possible to
encourage a more pollinator and ecologically
friendly area to enhance flora and fauna
without adding any pesticides. The
Toberaheena Well is listed as is a national
monument with the National Monuments
Service. This all adds value to the Clonmel
Tidy Towns application for the National Tidy
Towns Competition.
In 2018 the local community group C-Saw
(Community Suicide Awareness Workers) saw
the potential in Toberaheena Well as a place
where volunteers within the group, most who
have been affected directly by suicide, could
utilise Toberaheena Well as an on-going
project in conjunction with Clonmel Borough
District. This was the start of a very
welcoming community partnership.
Regular use by C-Saw and their volunteers
helped to eradicate anti-social behaviour and
encourages the general public to use
Toberaheena Well. Volunteers from the CSaw charity visit the Well regularly and use it
as an opportunity to chat with other
volunteers and other members of the public.
It is becoming part of the culture of the Well
that trees are planted in memory of lost loved
ones and each year this is done in partnership
with Clonmel Borough District and C-Saw
Charity Group. Annually there are
approximately 4-5 additional trees planted.

Keeping food safe on a picnic
Picnics are a great way to enjoy the
outdoors. Here are some tips to help you
to keep your food safe when you’re away
from the kitchen.
Keep it cool
A sunny day creates the perfect conditions for
bacteria to grow, so make sure your food
doesn’t get warm while you are travelling.
You need to keep all perishable foods cool.
This includes cooked meats, quiches,
mayonnaise, prepared salads such as
coleslaw and potato salad, and dairy products
like cheese.
Chill cooked food in the fridge before you
leave.
Use a cool box with plenty of ice packs.
Frozen bottles of water make great extra ice
packs.
Leave the food in the fridge until just before
you leave, and then put it in the cool box
straight away.
Keep the cool box away from direct sunlight.
The boot is usually the coolest part of the car.
When you arrive, keep the cool box out of the
sun. Keep the lid closed as much as you can.
Leave the food in it until you are ready to use
it.
Do not eat any food that has warmed up.
Before going home, check to see if there is
still ice left in the cool box. If you are sure
that any leftovers have not warmed up, then
they should be safe to bring home.
As always, the rule with leftovers is if in
doubt throw it out!
Don’t pick up any bacteria
Birds, insects and other animals can all carry
food poisoning bacteria. And germs can
spread easily from dirty hands, utensils and
surfaces. Don’t put food directly on picnic
tables or other outdoor surfaces.
Don’t allow food to touch the ground.
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Click on pictures for link and information
about events.

As August 12th is World Youth Day,
Aisling Maloney a member of Tipperary
Comhailre na nÓghas wrote about her
role as a Youth Climate Pact
Ambassador
My journey as a Climate Pact Ambassador
began when I was accepted in May, and I
have been busy ever since, as I am one of
only eleven EU Climate Pact Ambassadors in
Ireland. Following my acceptance, I attended
a number of workshops, including a
“Welcome Workshop” and “Media Training
Session”.
My role as an ambassador is to get others
involved in climate action by informing and
supporting climate action within my local
community and country. One of the best
things about being an Ambassador is that
anybody can apply, so I get to meet a broad
range of people from different backgrounds.
A Climate Pact Day of Action was held on
June 29th. We were welcomed by the hosts
and attended a number of talks held by
interesting guest speakers, such as Clara de
la Torre, the Deputy Director General of the
European Commission, Dr Kimberly Nicholas,
a climate expert, Sacha Dench, an
adventurer and UN ambassador, and Frans
Timmermans, the Executive Vice President of
the European Commission. Following the

speakers, each attendee was invited to make
a climate pledge as a personal promise to
help the environment. The final part of the
day was a co-creation workshop. In small
groups, we developed some ideas, which we
are now working on turning into concrete
projects. It’s a lot of work, but it’s really
enjoyable and worthwhile to create pitch
videos and connect with people who have the
same interests as me. Although, it is a nice
bonus to have a feature on the European
Union’s website!
As a Climate Pact ambassador, I plan to
advocate against climate change at a local,
regional and national level, reaching out to
educational institutions and public authorities
to involve them in the campaign. I hope to
continue organising events that promote
climate action. My main motivation behind
my campaigning is to leave behind a better
world than I found, and to educate as many
people as I can on how important it is to take
care of the world we live in for as long as we
can. I’ll only be
endorsed as an
ambassador for a
year, so it’s my goal
to make the most of
it.
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Ballina Boher Tidy Towns watering flowers
on their bikes during the recent heatwave.

59% experience 13 or more symptoms. The
most commonly reported symptoms are hot
flushes affecting 92% of women, low sex drive
(89% of women) and night sweats (87% of
women). Almost one third (31%) of women are
Menopause is when a women’s menstrual
using HRT and women also use alternative
periods stops, followed by a year no periods. It
therapies to manage their symptoms with herbal
is part of the natural aging process and the
remedies being the most popular option. The
average age of menopause is 51 years with
majority (80%) of women reported weight
about four years of irregular periods leading up
changes during the menopause transition and
to this event.
almost half of women (48%) reported finding it
During the lead up to menopause, also referred difficult to manage their weight.
to as perimenopause or menopausal transition,
Going forward there needs to be a greater focus
a woman’s body goes through many hormonal
on educating women who are transitioning
and biological changes. For some this can be
through menopause, as findings from this
accompanied by physical and emotional
analysis indicate that women felt unprepared
changes. Although a range of symptoms are
and lacked knowledge during this time.
reported not all women are affected and every
Pharmacological (hormonal and nonhormonal)
woman has a different experience.
approaches have shown to be effective in the
We also know very little about the experiences
management of menopausal symptoms. We
of women going through menopause in Ireland. know that maintenance of a healthy body weight
Earlier this year, Dr Trish Heavey and her team
may help to reduce hot flushes and night sweats
in Athlone Institute of Technology, carried out
and cognitive behavioural therapy has also been
an online survey to explore this in more detail.
shown to be beneficial in reducing the effect of
In total 855 women aged between 44 and 65
these symptoms as well as improving sleep and
years completed the online questionnaire. What overall wellbeing.
we found was that the majority (77%) of
This research is a start but we need to do a lot
women felt they lack knowledge and are
more! We would like to thank all of those
unprepared for menopause. Social media is the
women who engaged in this survey. We really
main source (53%) of information on
appreciate your honesty
menopause for women, followed by government and willingness to
websites (40%) and GPs (21%). Women did not participate and it is
generally speak to their family, friends or other
helping us to move
women about their menopause experience. Over
forward in educating
¾’s of women reported that menopausal
symptoms interfere sometimes or often in their and supporting women
during this time.
daily activities and in postmenopausal women,
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Look for Local

A new campaign led by the Local Enterprise Offices
and supported by Department of Enterprise, Trade
& Employment, Enterprise Ireland and the Local
Authorities is asking people to “Look For Local”
when shopping for products, services, holidays and
experiences this summer. The ‘Look for Local’
campaign encourages consumers to seek out
products and services from businesses in their local
area. By supporting local businesses we are
supporting jobs in Tipperary too.
The Local Enterprise Offices through the Trading
Online Voucher Scheme have supported thousands
of businesses and has transformed how they
provide goods and services online, making it easier
to buy from them than ever before. In 2020 the
Local Enterprise Offices approved over 13,000
Trading Online Vouchers which enabled small
businesses to set up an online trading presence.
This was up over 950% from the year previous
(1,218) and helped small businesses to keep the
virtual doors open, when the physical ones were
shut. Local Enterprise Office Tipperary approved
over 440 Trading Online Vouchers in 2020 worth
over €1million. This, supplemented with training,
mentoring, sector & issue specific consultancy and
financial supports helped thousands of businesses
to continue to trade and sustain themselves ahead
of this Summers reopening.
The campaign is aimed at consumers to encourage
them to see the first-class products, services and
experiences on their doorstep and to look for them
first this Summer, whether in their own community
or if they are staycationing across the country.
‘Look for Local’ runs as a complementary campaign
in parallel with other shop local campaigns and is
about supporting all businesses as they are opening
up across the summer. It highlights all consumer
facing businesses in all sectors including products,
services and experiences as the country reopens
and people staycation across the Summer.
It is important that we all play our part to help
boost our local economy, to help support jobs and
businesses, working as a collective to help
strengthen the Irish economy overall.
Visit our website where you can find downloadable
#LookForLocal graphics for use on your social
media pages or website: https://
www.localenterprise.ie/Tipperary/EnterpriseDevelopment/Look-For-Local/ For more information
on the Look For Local Campaign, please see
https://www.localenterprise.ie/lookforlocal

Don’t forget to use the hashtag
#LookForLocal when posting on social media
and to be part of the conversation!

DEVELOPMENT OF CASHEL VISITOR
EXPERIENCE: INITIAL ENGAGEMENT
This project is a collaborative effort between
the Strategic Partnership Agreement (The
Office of Public Works (OPW), Department of
Housing Local Government and Heritage
(DHLGH), Fáilte Ireland) and Tipperary
County Council.
The Partnership has engaged a team of
consultants, led by Consarc Architects, to
assess a range of location options and to
identify the preferred location for the
provision of a major new tourism experience
and management facility to serve the Rock
of Cashel visitor site. This site selection
process aims to progress a Tourism
Investment Programme within Cashel and to
seek to extend dwell time within the town
and the surrounding area. It is intended that
the site selection process will inform and
lead to a significant project investment in the
tourism infrastructure for the Rock of Cashel
and town environs.
Together with the State Agencies involved,
the design team of Consarc Architects, Haley
Sharpe Design and The Paul Hogarth
Company are embarking on a process of
stakeholder engagement to further
understand the town of Cashel, its
surrounding area and the potential that
exists to capitalise on the existing visitor
numbers to the Rock of Cashel and maximise
the benefits of any new visitor experience for
the town.
The outcome of the project will be the
appraisal of a number of potential sites
within Cashel Town to determine their
relative suitability for the proposed
development of a new Visitor Centre under
three headings:
• Iconic Heritage
• World Class Visitor Experience

•

Sustainable Tourism
A core aim of the project is to demonstrate
how the development of new facilities can
maximise the benefits to the town of Cashel.
Please click here to learn a little more about the
project : Rock of Cashel Visitor ExperiencePresentation
Please fill in our Initial Engagement
survey here:
https://awqaw573pjr.typeform.com/to/
zCsE9nWv
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Visit www.events.whatsonintipp.ie to
register your community event or to see
what events are happening.
Please see www.tipperaryvolunteercentre.ie
or call 062-64775 to register as a volunteer,
search for volunteer opportunities, organisation
or advertise your organisation volunteer

ALONE setup a dedicated Coronavirus helpline
for Older People 0818 222 024, if you have
any concerns or queries about COVID 19 call
ALONE’s dedicated support. line 8am to 8pm.

“Tipperary PPN website www.ppntipperary.ie
is the host for the community resources for In
This Together for Tipperary.
As part of the In This Together Campaign we
have setup a Tipperary Community YouTube
Channel showcasing videos and content
produced in Tipperary promoting community
and support families coping at home &
cocooning.

Visit gov.ie for COVID updates

